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Data Mining On a Global Business
Data mining refers to the collective or extraction of an enormous amount of data   its primary goal is to retrieve desired information from a large quantity that a business can use, like relationships' between the data (Irani et al., 2018). It is beneficial to the business because it helps in sales forecasting which helps the company to estimate future sales, market segmentation that is helps to divide the business into small cohorts based on the characteristics that is age, income, behavior or personality trait. As well as E-commerce basket analysis which is a technique used to identify relationships of products that people buy from checking the business past performance.
Effects of Data Mining
	Data mining has had a massive impact on the effectiveness and a bit of ease on the division of cohorts / small groups, which business can work. Its overall result is increased revenue and profitability because it allows sales transactions to develop targeted marketing campaigns (Sun et al., 2018). On the flip side, its negative effect includes manipulation issues, no privacy, and aggressive marketing to name a few. Its impact on global business is incredibly significant because it helps discover patterns and relationships, making it easier to make better business decisions, spot sales trends, and better marketing strategies.
Big Data and AI in Small Business
In global business, AI means artificial intelligence that is stimulation of human intelligence by computer system. AI has massive benefits to the industry, which include saving time and money by optimizing business tasks, it also avoids “Human error”, and making faster business decisions based on output while increasing productivity and efficiencies. Big data refers to an enormous or humongous volume of both structured and unstructured data that a business has collected (Grover et al., 2018). Small businesses can benefit a lot from big data because it helps to streamline; it reveals hidden patterns, market trends, and customer preferences. Big data also helps in making smart decisions needed to bit competition and increase profitably.
Big Data is Better Data!
More data allows us to see more of what is ahead and observe our environment. With big data, we have more information. It's beneficial because it helps in predictive policing where computer systems use large sets of data to help decide where to deploy policies for example historical crime data. Research shows that big data will help determine how we work, think, and transform lives (Sun et al., 2018). In better terms, big data solve big problems. You can't manage what you don't measure. It helps in volume, velocity, and variety.
Management Revolution
	A concept that points to supposed shifts in Modern Corporation. Utilizing an extensive flow of information will help improve the company's performance. However, the decision-making culture has to change, which will help measure and manage data more precisely than before. Revolution stands to bring a change in the value of experience, nature of expertise, and practice of management (Irani et al., 2018). Research has shown that big data has significantly contributed to consumer taste prediction because it has helped markets predict consumer behavior trends and reach new and existing clients that are creating a massive platform. Theoretically, the more data the company collects the more patterns and trends it can identify.
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